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Abstract 
This study explores the frequency with which internet-based social media (namely wikis, blogs, 
forums and electronic mailing lists) are used by cataloguers to seek what Judith Hopkins defined as 
“specific (and immediate) current awareness” and “general current awareness” (2002, p. 377) with the 
aim of providing some insight into whether social media play a part in day-to-day practice and on-the-
job learning of cataloguers based on their frequency of use. 
Sample survey research was selected as the method for this study.  An online questionnaire was 
made available to self-selecting respondents via electronic mailing lists (AUTOCAT, CatSIG listserv, 
NZLibs listserv) and 176 responses were received. 
The study found that general current awareness information was more frequently sought via internet-
based social media than specific (and immediate) current awareness.  A weak positive correlation 
was also found within the sample between the variables of “number of cataloguers working in an 
organisation” and “frequency of accessing social media to seek general current awareness 
information.”  Qualitative data was also gathered concerning the reasons respondents sought both 
specific and general current awareness information. 
The results of this study suggest that internet-based social media is a useful, and used, tool for 
cataloguers to access cataloguing-specific information, both specific (and immediate) current 
awareness and to a greater degree general current awareness information, to support their day-to-
day practice and learning, opportunities for professional development, and contact/networking with 
peers. 
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Introduction 
Cataloguers require specialist knowledge that is not only theoretical but also specific to practice and 
cannot be realistically covered by any Information Science programme of education.   Furthermore, 
the changes cataloguers are experiencing in their field in response to technological developments 
require them to up-skill and remain aware of their professional environment.  A number of authors 
have discussed the role of social media (specifically blogs, wikis, forums, and electronic mailing lists) 
in allowing cataloguers to tap into the collective knowledge of their online peers providing the 
opportunity for informal further education (Farkas, 2077; Hill, 2002; Hopkins, 2002).  This study is 
concerned with exploring the frequency with which these tools are actually employed by cataloguers 
to look for/ask for answers to cataloguing-specific problems.  In addition, certain characteristics of 
cataloguers (years spent working as a cataloguer and the number of cataloguers working in an 
organisation) are considered in relation to cataloguers' use of social media.  The aim of this study is to 
provide some insight into whether social media play a part in day-to-day practice and on-the-job 
learning of cataloguers based on their frequency of use to access an online professional community. 
The questions this study seeks to address include: 
Is there a significant difference between the frequency with which cataloguers use social media to 
seek out the two types of cataloguing-specific information this study has focused on: specific (and 
immediate) current awareness and general current awareness? 
What relationship, if any, is there between the number of years an individual has worked as a 
cataloguer and the frequency with which they use social media to seek out the two types of 
cataloguing-specific information this study focuses on? 
What relationship, if any, is there between the number of cataloguers an individual works with and the 
frequency with which they use social media to seek out the two types of cataloguing-specific 
information this study focuses on? 
Why, according to the research sample respondents, do cataloguers use social media to seek out 
cataloguing-specific information, and what uses, other than seeking the two types of information set 
out above, do these tools have in terms of their cataloguing work? 
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This research sought quantitative data from cataloguers, via an online sample survey, about the 
cataloguers‟ characteristics set out above and their use of social media to access their online 
professional community, in conjunction with open-ended questions relating to why they use these 
tools and what else these tools provide in the context of their cataloguing work.  The quantitative data 
is analysed using a number of statistical methods including Wilcoxon Signed Rank Test and 
Spearman‟s rho in order to test the significance and strength of relationships between the variables. 
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Background 
Literature Review 
Cataloguing education and further education 
The role of cataloguing education in preparing cataloguers for the workforce is a topic much 
canvassed by cataloguers and researchers.  One focus of the literature is the shift in Information 
Science (IS) and Library and Information Science (LIS) programmes from a practical to a more 
theoretical approach to teaching cataloguing. The reasons for this shift range from the inability to 
prepare students for every practical issue they may come across when cataloguing in their institutions 
(Hider, 2006), to the argument "that [those] who hire our graduates...would much rather have 
employees who have a grounding in theory because this is the kind of grounding you need in a world 
that has so many changes in store." (Dull, 2011, p. 118)  Certainly, it is the contention of many that 
cataloguing courses in general are declining in number within IS/LIS programmes (Bowman, 2003; 
Hill, 2002; Hopkins, 2002; Howarth, 2000), with one survey of new graduates entering into the 
cataloguing workforce finding that only 23% of respondents felt themselves "well prepared" by the 
MIS programme for their present position (Dulock, 2011). 
 
Often raised in conjunction with the issue of cataloguing education is training of new graduates, which 
includes discussion of in-house training schemes or mentoring (Bangalore & Zhao, 2002; Hider, 2006) 
with new graduates learning practical skills from colleagues within their institution with more 
experience.  Jennifer Howard refers to the further education role of both immediate colleagues and 
those online in an article reflecting on her cataloguing education and training, stating: "There is 
independent theoretical study, on-the-job practical training, and independent work. Though the last 
stage is theoretically independent, in reality it still involves a great deal of discussion and working with 
others in person or via listservs." (2011, p. 10)   
 
Of course, training is not just limited to in-house and mentoring options nor is it limited to new 
graduates.  Literature looking at the role of cataloguing training run by private companies or 
professional associations in providing further education for both new graduates and cataloguers 
wishing to up-skill (Howarth, 2000; Khurshid, 2005) reflects not only the needs of new graduates but 
also the reality of the cataloguing world as a place of volatility (Dull, 2011, p. 117) where professionals 
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must keep up-to-date with changes on a global scale.  This is illustrated nicely by Charles Omekwu's 
call for cataloguers to recognise that they are now operating in a "global information network 
environment" (2008).  Omekwu states: "As the work of knowledge organization moves dominantly to a 
global information network environment, cataloguers will need professional upgrading in seven key 
areas"; namely: skills, tools, facilities, networking, partnerships, research, and continuing professional 
education (2008).  Omekwu places the emphasis for acquiring skills in these areas on the individual 
with some support from professional associations, which leads to the question: how does the 
individual go about acquiring or updating these skills if they work alone (with no colleagues to offer 
their experience as mentors or in-house trainers) or do not have access to external training 
opportunities (due to funding restrictions or scarcity of training options)? 
 
The role of a community of cataloguers in informal further education 
 
For a number of authors the need to access cataloguers with experience and knowledge of new 
developments in cataloguing practice is met by an online community of cataloguers.   Judith Hopkins 
(2002) focuses on the role of the community of cataloguers in the further education of cataloguers 
with reference to the use of technology for communication, specifically: electronic discussion lists, 
websites and blogs. Hopkins argues that a cataloguer's immediate colleagues ("the people you work 
with") as a source of information and further education has, through technology, been expanded to an 
international network of cataloguers (p. 378).  One New Zealand-specific article by Ksenija Mincic-
Obradovic (2009) examines the creation of two wikis for use by cataloguers, the first being the 
NZNUC (New Zealand National Union Catalogue) wiki designed for cataloguers who contribute 
records to the National Union Catalogue, and the second being an internal wiki created for University 
of Auckland Library cataloguers. Mincic-Obradovic's paper "seeks to describe how tools like wikis can 
be used to improve collaboration and communication in project-based teams and general work 
groups" (abstract).  This is the only piece of research available on the use of social software by 
cataloguers in New Zealand to facilitate knowledge sharing within the cataloguing community.  
Although Meredith Farkas focuses on librarians' use of social media within their libraries to facilitate 
greater connection with clients, she does include useful discussion of how these tools can be used by 
librarians to keep up-to-date and connect with their colleagues, with occasional reference to 
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cataloguing-specific information.  Farkas states: "Most librarians have been involved in some kind of 
online community for librarians at some point" (p. 106) and proceeds to cite electronic discussion lists, 
forums, blogs and wikis as tools favoured by librarians seeking to participate in an online community 
of their colleagues. 
 
Connecting with an online community of cataloguers 
 
Using social software as a means of connecting with one's professional colleagues is an area of 
growing interest for those in library science, with many authors taking an interest in the applications 
for social software for knowledge sharing within organisations (McIntyre & Nicolle, 2008; Rodriguez, 
2010) as well as profession-wide (Forrestal, 2010).  In terms of cataloguing-specific literature on 
social software and online communities, the literature has provided informal research (Hopkins, 2002) 
or software-specific research and discussion (Eustis, 2011; McElfresh, 2010, Mincic-Obradovic, 
2009).  However, there is a lack of quantitative research that could provide some broad insights into 
the general trends of cataloguers using social media to seek cataloguing-specific information from a 
cataloguing community. 
 
Hopkins' informal survey of users of AUTOCAT (an international electronic discussion list for 
librarians) in 1993 supplies some interesting information around the basic uses of the internet (by 
which she chiefly meant electronic discussion lists) by cataloguers.  The responses generally fell into 
three categories (2002, p. 380):  
 Keeps you up-to-date with current trends and issues 
 Source of quick answers to specific questions  
 Lessens isolation 
Hopkins elaborates on two of the uses, describing the first as "general current awareness" and the 
second as "specific (and immediate) current awareness" (2002, p. 377), and the applicability of these 
two types of current awareness information is supported by Jennifer Eustis (2011) and Laura 
McElfresh (2011).  Eustis discusses the role of blogs in providing cataloguers with access to specific 
information as well as information about cataloguing and related fields. In addition she suggests that 
blogs offer the opportunity to engage with colleagues about the present and future of the profession. 
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Both of these information needs sit well within Hopkins‟ two categories of general current awareness 
and specific (and immediate) current awareness. McElfresh's article on cataloguers and social media 
concentrates on her use of Twitter and, like Eustis, she touches on Hopkins‟ categories of use, 
referring to "assigning subject headings or classification numbers to a tricky piece" (specific (and 
immediate) current awareness) and "sharing links to articles and blog posts" (general current 
awareness). 
 
 
Lack of information about cataloguing communities 
 
Hopkins also sought, again through an informal survey of AUTOCAT, this time in December of 2001, 
statistics relating to the institutional situation of respondents in terms of the number of cataloguers 
with degrees working in isolation or with other cataloguers within their institutions.  She found that 
56% of all respondents worked in libraries with 1 or no cataloguers with degrees (2002, p. 377).  
Hopkins suggests a relationship between the institutional situation of cataloguers, specifically physical 
isolation from colleagues, and an ongoing need to seek current awareness information from the 
"community of cataloguers" via the internet (specifically electronic discussion lists).  Information about 
New Zealand's cataloguing community is even more scarce, with the only information available being 
the membership numbers of CatSIG (New Zealand's Cataloguing Special Interest Group): 155 (J. 
Stewart, personal communication, November 23, 2011). 
 
Summary 
The literature suggests that cataloguing-specific courses are dwindling, and those that remain are 
increasingly theory focused which, combined with the impact of rapid changes in technology on the 
cataloguing profession, leads to a need for further education. The need for further education for new 
graduates and those cataloguers seeking to up-skill is met in part by formal training options. However, 
the role of informal education via colleagues reaches beyond the scope of formal training in its 
immediacy and accessibility.  Having the option of asking a question of a colleague sitting next to you 
meets immediate information needs and provides the opportunity to discuss new trends, tools and 
issues.  The online community of cataloguers, accessed primarily through blogs, wikis, forums and 
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electronic discussion lists, is an extension of the colleagues an individual works with and helps meet 
the needs set out above.   
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Research Objectives 
The objective of this research is to test the assumption that cataloguers use social media tools (blogs/ 
wikis/forums/electronic mailing lists) to access what Hopkins has dubbed a "community of 
cataloguers" as one means of accessing informal continuing education (Eustis, 2011; Farkas, 2007; 
Hill, 2002; Hopkins, 2002).  To this end, the study sought data on the frequency of use of 
blogs/wikis/forums/electronic mailing lists by cataloguers seeking two types of cataloguing-specific 
information defined by Hopkins as "specific (and immediate) current awareness" and "general current 
awareness" (2002, p. 377).  As Hopkins (2002) references physical isolation and information-seeking 
by new graduates in relation to the role of the "community of cataloguers" in providing one means of 
accessing further education, this study sought to test how the number of years working as a 
cataloguer and the number of cataloguers an individual works with within their organisation might 
impact on the frequency of their use of social media to seek cataloguing-specific information.  
Feedback was sought from respondents about why they chose to use social media to seek both types 
of cataloguing-specific information, and what other reasons, specific to their work as cataloguers, they 
use blogs/wikis/forums/electronic mailing lists for.  The aim of this study is to provide some insight into 
whether social media play a part cataloguers‟ day-to-day functioning at work, based on their 
frequency of use to access an online professional community. 
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Theoretical Framework 
Zipf's Principle of Least Effort (1949) is a long-standing theory that has been adapted by a number of 
disciplines to explain user behaviour during information-seeking, including in library science 
(Bierbaum, 1990).  Zipf states: "The Principle of Least Effort means . . . that a person will strive to 
solve his problems in such a way as to minimize the total work that he must expend in solving both his 
immediate problems and his probable future problems. That in turn means that the person will strive 
to minimize the probable average rate of his work-expenditure (over time). And in so doing he will be 
minimizing his effort, by our definition of effort. Least effort, therefore, is a variant of least work." 
(italics in original)  (Zipf, 1949, p. 1)  Least effort generally involves the interplay between quality and 
accessibility, specifically the minimisation of effort or cost in obtaining information, while even 
sacrificing the quality of the information obtained (Hardy, 1982).  An observation put forward by Xu, 
Tan and Yang is that "studies in information science tend to find accessibility more important whereas 
organizational studies tend to find the opposite. This alludes to the influence that number of 
information source types may have on the results: Organizational studies tend to focus on personal 
sources while information science studies tend to cover various personal and impersonal sources." 
(2006, p. 1676)  It would follow that if a number of source types are available the most easily 
accessible would be favoured, according to the Principle of Least Effort.   
The second major aspect of this study relates to how information requirements relate to user 
behaviour when information-seeking.  Daft and Lengel's definition of two information contingencies, 
uncertainty and equivocality within the context of Media Richness Theory, is useful in the context of 
this study: "Equivocality leads to the exchange of existing views among managers to define problems 
and resolve conflicts through the enactment of a shared interpretation that can direct future activities.  
Uncertainty leads to the acquisition of objective information about the world to answer specific 
questions." (1986, p. 557)  Uncertainty and equivocality were referenced by Koo, Wati and Jung as 
the foundation for the definition of task characteristics by a number of researchers (2011, p. 446).  
This study adopts Daft and Lengel's Framework of Equivocality and Uncertainty on Information 
Requirements (Fig. 1) to define, and operationalise, the information requirements of Hopkins' "specific 
(and immediate) current awareness" and "general current awareness" (2002). 
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High 
 
 
 
 
 
Equivocality 
 
 
 
 
 
                
Low 
1.  High Equivocality, Low 
Uncertainty 
 
Occasional ambiguous, unclear events, 
managers define questions, develop 
common grammar, gather opinions. 
 
2. High Equivocality, High Uncertainty 
 
Many ambiguous, unclear events, managers 
define questions, also seek answers, gather 
objective data and exchange opinions. 
3. Low Equivocality, Low 
Uncertainty 
 
Clear, well-defined situation, managers 
need few answers, gather routine 
objective data. 
 
4. Low Equivocality, High Uncertainty 
 
Many, well-defined problems, managers ask 
many questions, seek explicit answers, 
gather new, quantitative data. 
                          Low                                               Uncertainty                                                        High 
Fig 1 Hypothesized Framework for Equivocality and Uncertainty on Information Requirements (Daft & 
Lengel, 1986, p. 557) 
Therefore, in terms of Daft and Lengel's framework this study defines Hopkins' "specific (and 
immediate) current awareness" as having low equivocality, low uncertainty information requirements, 
so any problems are clear and well-defined, and routine, objective data can be consulted for answers.  
Hopkins' "general current awareness" is defined by this study as having high equivocality, high 
uncertainty, so events or issues are unclear and questions must be defined, answers and objective 
data need to be sought, and opinions gathered.  The upshot of these definitions for this study is that 
"specific (and immediate) current awareness" problems can be answered using "a standing body of 
standards, procedures, policies and precedents" (Daft and Lengel, 1986, p. 559) and inexperienced 
individuals are able to learn how to access data to answer these questions to the point where they 
don't necessarily need to consult others.  In contrast, "general current awareness" problems require 
individuals "to gather data that can be combined with discussion and managerial judgement to reduce 
both equivocality and uncertainty." (Daft & Lengel, 1986, p. 558) So a certain level of experience and 
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judgement is required before an individual is able to define and analyse "general current awareness" 
problems in relation to their situation and discuss them in relation to their broader implications. 
 
So, The Principle of Least Effort provides a theoretical framework for user behaviour in terms of 
information-seeking that takes into account the interplay between quality and accessibility.  It is 
important to note, however, that this theory "does not simply measure laziness or avoidance.  Rather, 
it expresses the results of experience over time, continuously compared to the individual's personal 
agenda." (Bierbaum, 1990, p. 18)  So, taken in the context of this study, The Principle of Least Effort 
would suggest that a cataloguer who has worked for a number of years in the field is less likely to turn 
to a colleague, if a colleague is immediately available, or an online community of cataloguers to 
answer a specific (and immediate) current awareness question because their knowledge of codified 
rules means they can establish an answer themselves with less effort.  In contrast a cataloguer who 
has worked for only a short time in the field is more likely to turn to an accessible source, an 
immediate colleague or an online repository of cataloguing community-generated content, because 
their lesser knowledge of codified rules increases the effort they would have to expend to find the 
information. 
 
Applying Daft and Lengel's concept of uncertainty and equivocality to this study would lead to the 
assumption that the more time a cataloguer has spent working in the field will increase their 
experience and knowledge of the professional environment, so their ability to frame questions, locate 
objective data, and apply judgement in relation to "ambiguous, unclear" issues will increase allowing 
them to follow and participate in discussions about those issues with their immediate peers, if they 
have any, and their online peers.  In contrast, this study assumes a "you don't know what you don't 
know" maxim in relation to cataloguers who have spent less time working in the field: if their 
knowledge of the professional environment, the framing of questions and the seeking of objective 
data is less, then their desire to follow or participate in discussions about ambiguous and unclear 
issues will be less.  
 The above argument stands when we consider the impact of the number of cataloguers working in an 
organisation.  As the number of cataloguers in an organisation increases their shared knowledge 
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increases creating the potential to collectively locate data and apply judgement in relation to 
“ambiguous, unclear” issues.  This is particularly relevant where higher numbers of cataloguers may 
necessitate the creation of managers or specialists within an organisation‟s cataloguing department 
and those managers or specialists are expected to keep abreast of developments in their professional 
environment as part of their job descriptions.  It could be argued, however, that at some point 
cataloguers would have enough experience or immediate peers working in their organisation that they 
would not have to consult an online community of cataloguers about “general current awareness” 
information but would simply gather the relevant data and develop their own judgements about how it 
applies to their professional situation.  This study would argue that due to the dynamic nature of 
“general current awareness” information in the field of cataloguing consultation with online peers, 
particularly those actually formulating or early adopters of new cataloguing tools and trends, continues 
to be necessary no matter what level of experience or number of colleagues a cataloguer has.  No 
single, experienced cataloguer or even group of cataloguers can be aware of all changes and 
developments in their field. 
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Hypotheses 
 
HN There is no statistically significant difference between the frequency with which a cataloguer 
seeks discussion and insight into general current awareness problems and seeks answers for 
specific (and immediate) current awareness problems from a community of cataloguers via 
social media. 
 
H₁ As the number of years a cataloguer has worked increases, the frequency of accessing a 
community of cataloguers via social media to seek answers to specific (and immediate) 
current awareness problems decreases. 
 
H₂ As the number of years a cataloguer has worked increases, the frequency of accessing a 
community of cataloguers via social media to seek discussion about, and insight into, general 
current awareness problems increases. 
 
H₃   As the number of cataloguers increases in an institution, the frequency of accessing a 
community of cataloguers via social media to seek answers to specific (and immediate) 
current awareness problems decreases. 
  
H₄  As the number of cataloguers increases in an institution, the frequency of accessing a 
community of cataloguers via social media to seek discussion about, and insight into,  general 
current awareness problems increases.  
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Research design and methods 
 
The decision to undertake quantitative research using an online survey to gather data was initially 
influenced by Hopkins' (2002) informal surveys, which gathered basic information from members of 
AUTOCAT about their institutional situation (how many cataloguers worked in their institution) and 
their basic uses of the internet.  Support for the use of surveys to collect quantitative data is a 
recognised option in the literature (Evans & Mathur, 2005; Rea & Parker, 2005) and using online 
surveys to capture quantitative data on user behaviour in relation to technology has precedents 
(Deng, 2010; Kim, 2006; Koo, Wati, & Jung, 2011).  This survey aimed to identify trends in use of 
social media by cataloguers to seek cataloguing-specific information from their online professional 
community. Answers to opened-ended questions about why respondents use these tools, and what 
other cataloguing-specific uses they have, are discussed in relation to the quantitative data to build a 
more comprehensive picture of usage/non-usage.  
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Research paradigm 
 
The research paradigm for this study is positivist, which assumes social and physical reality is 
independent of the observer, and any unbiased observation of reality constitutes scientific knowledge.  
The aim of this research is to determine general trends around frequency of cataloguers' use of social 
media to access cataloguing-specific information from their online professional community and 
examine the reasons for the use or non-use of these tools by discussing the answers to open-ended 
questions relating to social software use in this context. 
The variables of number of years spent working as a cataloguer, and number of cataloguers working 
in an organisation should have a high degree of constancy across time and space.  The constancy of 
frequency of accessing information and support from a professional community may be affected by 
the availability of tools (computers and internet access) that would affect the individual's ease of 
access to an online professional community.  However, there is an assumption that the majority of 
cataloguers would have access to computers and the internet as core tools for their work. 
Due to the representation of the variables as numerical scales, mathematics can be used to represent 
and analyse the variables, allowing the data and results to be quantifiable. 
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Research Design 
 
Sample survey research was selected as the method for this study.  The study used an online 
questionnaire, which excluded those who do not have access to the internet, but as the study is 
researching internet use this issue is null.  Electronic mailing lists were the delivery method for this 
questionnaire (AUTOCAT, CatSIG listserv, NZLibs listserv).  Though the use of electronic mailing lists 
as the delivery mechanism for the survey was advantageous in that the survey is immediately 
available to the users of one of the social media featured in the study, it also potentially skews the 
results in favour of this group.  However, as blogs, wikis and forums are not ideally designed to deliver 
surveys, the choice of electronic mailing lists, though not ideal, offered the best option for pushing the 
survey to the research sample. 
 
An alternative data collection method used for analysing web-based content is content analysis (Allen 
& Reser, 1990).  The reason this data collection method was not used by this study is that users of 
social software don't necessarily contribute to content, and instead "lurk" – reading or listening to 
content posted on social network sites but rarely or never contributing to the content.  Nonnecke and 
Preece (2000) state "recent reports indicate that lurkers make up over 90% of online groups, yet little 
is known about them."  Therefore any information gathered from content analysis of 
blogs/wikis/forums/electronic discussion lists would be strongly skewed to those who add content and 
wouldn't provide any data about users who do follow but do not contribute to the content. 
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Identification of variables 
 
Number of years working as a cataloguer 
This is an interval, independent variable.  This variable can be applied to all cataloguers 
making the results of the study in relation to this variable generalisable provided the research 
sample is large enough.   
  
Number of cataloguers working in an institution 
This is an interval, independent variable.  This variable is universal to all working cataloguers 
and is necessary to examine the relationship between seeking cataloguing specific information 
from those one works with in one's institution as opposed to an online cataloguing community 
  
Frequency of accessing social media to seek cataloguing-specific information 
This is an ordinal (although this is a frequency of use Likert style scale which is sometimes 
treated as interval, the calculation of a mean of this variable would be misleading so it is treated 
here as ordinal), dependent variable.  These two types of information were selected from the 
results of Hopkins' 1993 informal survey (2002, p. 380) and operationalised in terms of 
analysability (Daft & Lengel, 1986, p. 556-559). 
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Definition of Terms 
 
Specific (and immediate) current awareness 
Seeking answers to definable questions and involves information that can be codified. 
(Definition derived from Hopkins' examples (2002, p. 377) and operationalised using Daft & 
Lengel's information contingencies (1986, p. 556-559)) 
  
General current awareness 
Seeking discussion about, and gaining insight into issues and involves information that cannot 
be, or hasn't yet been, codified.  (Definition derived from Hopkins' examples (2002, p. 377) and 
operationalised using Daft & Lengel's information contingencies (1986, p. 556-559)) 
 
Social software 
"Social Software can be loosely defined as software which supports, extends, or derives added 
value from, human social behaviour - message-boards, musical taste-sharing, photo-sharing, 
instant messaging, mailing lists, social networking." (Tom Coates, 2005) 
  
Blogs 
"A weblog, or blog, is a frequently updated website consisting of dated entries arranged in 
reverse chronological order so the most recent post appears first." 
(Jill Walker, 2003) written for the Routledge Encyclopedia of Narrative Theory 
  
Wiki 
A Website that allows visitors to make changes, contributions, or corrections (Merriam-Webster 
online dictionary, accessed 03/01/2012) 
 
Forums 
A medium (as a newspaper or online service) of open discussion or expression of ideas 
(Merriam-Webster online dictionary, accessed 03/01/2012) 
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Electronic mailing lists 
All of the discussions on an electronic mailing list are delivered to each member's e-mail inbox.  
When a member wants to add a new post or a reply, he or she just needs to send an e-mail to 
the mailing list's address to post it to the entire community. (Farkas, 2007, p. 93) 
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Limitations/ Delimitations 
Delimitations 
The scope of the study is limited by the following characteristics: cataloguers (no specification of 
degree or certificate) currently working who use social media (blogs, wikis, forums and electronic 
mailing lists) to seek cataloguing-specific information. 
  
Limitations  
As the characteristics of cataloguers in terms of number of years they have worked as a cataloguer 
and the number of cataloguers they work with are universal to all cataloguers, as are the two 
categories of cataloguing-specific information sought by cataloguers (Hopkins, 2002), some 
generalisations about the relationships of these variables have been made when the results have 
been proven to be statistically significant. 
  
As this study is limited to specific types of social media (blogs, wikis, forums and electronic mailing 
lists) the results of this study cannot be applied to the use of any other types of social media for 
instance Facebook. 
  
This study imposes a time period (within the last six months) in which respondents must consider their 
use of blogs, wikis, forums and electronic mailing.  This ensures that only recent behaviour is 
considered.  The results of this study could be applied to speculate on future use of these tools by 
cataloguers, but due to rapidity of technological change these speculations may not be reliable. 
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Pilot study 
A pilot study was carried out following approval of the survey questions by Victoria University‟s School 
of Information Management Human Ethics committee.  Four cataloguers were asked to answer the 
online survey and provide feedback on any problems or questions they had in relation to the survey 
content or design.  All four cataloguers filled in the survey and none reported any issues with the 
process or the content of questions. 
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Data and data analysis 
Research sample 
176 respondents answered the survey but not all answered all of the questions, with 129 responses 
(to question 13: Thinking about the last six months, how often have you chosen to use 
blogs/wikis/forums/electronic mailing lists (on the internet) to follow/participate in/start a discussion 
about any cataloguing issues/new trends/new tools?) being the lowest rate of response to a 
quantitative question that directly relates to the testing of one of the hypotheses.  Cataloguers 
responded from a number of countries with the USA providing the highest number of responses with 
New Zealand cataloguers next.  The graph below sets out the number of respondents by country. 
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Data management 
As mentioned in Research Design, the data collection method was an online survey made available to 
cataloguers through three electronic mailing lists, one general list (NZLibs aimed at all New Zealand 
Librarians), and two cataloguing specific lists (CatSIG, a New Zealand hosted listserv, and 
AUTOCAT, an international listserv hosted in the US).  Qualtrics survey software was used to create 
the online survey and collect the survey responses which were automatically inputted into a 
spreadsheet.  The spreadsheet of data collected from respondents was then exported into the IBM 
SPSS Statistics data analysis tool which was used to calculate the descriptive statistics for the 
variables and conduct the statistical tests for significance and correlation required to test the null and 
research hypotheses.  The only manual coding was undertaken in relation to answers to the question 
“What country are you currently working in?”, where the written answers were numerically coded so 
basic statistics could be generated. 
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Analysis techniques 
Descriptive statistics 
The descriptive statistics set out in the first section of Results and Discussion describe the features of 
the data obtained in this study.  Measures of central tendency (mean, median, and mode), dispersion 
(standard deviation and range) and distribution (skewness) have been calculated for the interval 
scales of “years worked as a cataloguer” and “number of cataloguers working in an organisation”.  
Median and mode have been calculated for the ordinal variables measured by Likert scales 
(frequency of use of social media to seek cataloguing-specific information).  In addition, only range is 
calculated for the dispersion of these variable as standard deviation is dependent on a mean value. 
Frequency statistics and percent, valid percent and cumulative percent have been calculated for all 
the variables.  
Testing the null hypothesis 
As these variables are expressed through Likert Scales and despite the number of respondents being 
relatively high, as a result of the multiple categories within the two variables featured in the null 
hypothesis test, the Wilcoxon Signed Rank Test was selected as a non-parametric test (testing the 
difference between medians rather than means) of the null hypothesis:  
HN There is no statistically significant difference between the frequency with which a cataloguer 
seeks discussion and insight into general current awareness problems and seeks answers for 
specific (and immediate) current awareness problems from a community of cataloguers via 
social media. 
Testing the research hypotheses 
For the same reasons set out above Spearman‟s rho was selected as the non-parametric test to 
measure the strength and direction of the relationship between the dependent, interval scale variables 
of frequency of use of social media and the independent, interval variables of years spent working as 
a cataloguer and number of cataloguers working in an organisation.  Spearman‟s rho was used to test 
the strength and direction of the relationships set out in the following hypotheses:  
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H₁ As the number of years a cataloguer has worked increases, the frequency of accessing a 
community of cataloguers via social media to seek answers to specific (and immediate) 
current awareness problems decreases. 
 
H₂   As the number of years a cataloguer has worked increases, the frequency of accessing a 
community of cataloguers via social media to seek discussion about, and insight into, general 
current awareness problems increases. 
 
H₃   As the number of cataloguers increases in an institution, the frequency of accessing a 
community of cataloguers via social media to seek answers to specific (and immediate) 
current awareness problems decreases. 
  
H₄  As the number of cataloguers increases in an institution, the frequency of accessing a 
community of cataloguers via social media to seek discussion about, and insight into,  general 
current awareness problems increases.  
 
The significance of any data analysis results is represented by the p value, which is set at .05 
(meaning any results with a p value equal to or lower than .05 are statistically significant enough to be 
generalised to the population). 
Because not all respondents answered all questions care was taken when testing the null hypothesis 
and research hypotheses.  SPSS‟s “Exclude cases pairwise” option was used for all statistical tests. 
This option “excludes cases (persons) only if they are missing the data required for the specific 
analysis” (Pallant, 2010, p. 127). 
Open-ended questions seeking qualitative data were included in the survey to add depth to the study 
and provide a level of insight into the reasons social media are used/not used when cataloguers are 
seeking cataloguing-specific information.  Qualitative data is discussed as it pertains to the results of 
the null and research hypotheses tests and a broader discussion of the trends found in the qualitative 
data collected is undertaken in the Qualitative Results section. 
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Results and Discussion 
 
Descriptive Statistics 
This section uses descriptive statistics to explore the data collected by the survey.  The data for each 
variable is discussed as it offers an insight into cataloguers and their use of social media that is 
largely absent from the literature.  The data is displayed in two tables: one showing the measures of 
central tendency (mode, median, and mean), dispersion (standard deviation and range) and 
distribution (skewness), the second showing frequencies.  A bar or pie chart for each survey question 
provides a visual representation of the data. 
Data about the decision to use, and the frequency of use of, internet-based social media (without 
specifying the type of cataloguing-specific information sought) and the prevalence and frequency of 
use of social media internal to an organisation is also provided. 
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Number of cataloguers working in an organisation 
 
The mean: “2-4 cataloguers” is the average number of cataloguers working in an organisation, both 
the median and mode are the same.  The distribution is positively skewed (.399) because it has a 
longer tail on the right than the left (Levin and Fox, 2011, p. 48). The number of organisations with 
more than 10 cataloguers employed contributes to that long tail.  The percentage of sole cataloguers 
was 17%, which is fairly low compared with Hopkins‟ informal poll that found 56% of respondents 
working in libraries “with 1 or no degreed catalogers” (2002, p. 377).  However, Hopkins‟ survey asked 
for information on cataloguers who held a M.L.S or equivalent degree, while this survey did not 
require this information from respondents, so the results of this question reflect the number of 
cataloguers in an organisation without giving weight to their educational level. 
 
Number of cataloguers in an organisation 
N 
Valid 176 
Missing 0 
Mean 2.84 
Median 2.00 
Mode 2 
Std. Deviation 1.435 
Skewness .399 
Std. Error of Skewness .183 
Range 4 
Sum 499 
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Number of cataloguers in an organisation 
 Frequency Percent Valid Percent Cumulative 
Percent 
Valid 
1 31 17.6 17.6 17.6 
2-4 64 36.4 36.4 54.0 
5-7 24 13.6 13.6 67.6 
8-10 17 9.7 9.7 77.3 
>10 40 22.7 22.7 100.0 
Total 176 100.0 100.0  
 
Number of cataloguers in an organisation 
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Number of years working as a cataloguer 
 
The mean (11.43 years) reflects the average number of years a cataloguer has worked in the field but 
it is the mode that is very interesting, the bar graph below providing a good visual representation of 
the spike in the sample at 20+ years (43 respondents), more than three-times higher than the second 
highest response rate: 5 years and 10 years (13 cases each).  There is a slight positive skew in the 
data (.031) reflecting the impact of that spike at 20+ years on the slightly longer tail to the right.  The 
impact of this spike means two things: firstly, the median (10 years) may be a more appropriate 
measure of central tendency; and secondly, any future research may need to extend the range of 
years for cataloguers to respond to this question. 
 
Number of years working as a cataloguer 
N 
Valid 173 
Missing 3 
Mean 11.43 
Median 10.00 
Mode 20 
Std. Deviation 6.651 
Skewness .031 
Std. Error of Skewness .185 
Range 19 
Sum 1977 
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Number of years working as a cataloguer 
 Frequency Percent Valid Percent Cumulative 
Percent 
Valid 
1 8 4.5 4.6 4.6 
2 7 4.0 4.0 8.7 
3 8 4.5 4.6 13.3 
4 9 5.1 5.2 18.5 
5 13 7.4 7.5 26.0 
6 10 5.7 5.8 31.8 
7 11 6.3 6.4 38.2 
8 5 2.8 2.9 41.0 
9 3 1.7 1.7 42.8 
10 13 7.4 7.5 50.3 
11 5 2.8 2.9 53.2 
12 5 2.8 2.9 56.1 
13 5 2.8 2.9 59.0 
14 4 2.3 2.3 61.3 
15 7 4.0 4.0 65.3 
16 4 2.3 2.3 67.6 
17 4 2.3 2.3 69.9 
18 8 4.5 4.6 74.6 
19 1 .6 .6 75.1 
20+ 43 24.4 24.9 100.0 
Total 173 98.3 100.0  
Missing System 3 1.7   
Total 176 100.0   
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Number of years working as a cataloguer 
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Use of internet-based social media for cataloguing-specific information seeking  
 
A very high proportion of respondents use internet-based social media for cataloguing-specific 
information seeking (93%) which suggests that social media plays a role, to varying degrees, in the 
working lives of the majority of cataloguers.  
 
 
The bar graph below provides data about the use of internet-based social media in relation to both the 
number of years a cataloguer has worked in the field and the number of cataloguers working in their 
organisation.  It seems that those respondents who have worked 5 years or less as cataloguers chose 
not to use internet-based social media only if their institution employed 10 or more cataloguers.  The 
only respondent who worked as a sole librarian and didn‟t use internet-based social media had 
worked 16+ years as a cataloguer.  These cases provide anecdotal evidence of a relationship 
between number of cataloguers/years working as a cataloguer and use of internet-based social 
media, relationships that are examined more rigorously when the research hypotheses are tested.  
Ultimately, the most salient point is that 143 respondents of 153 did use internet-based social media 
for cataloguing-specific information seeking. 
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Frequency of use of internet-based social media for cataloguing-specific information seeking 
 
Both the median “once a week” (interval 4) and mode “daily” (interval 6) point to a frequent use of 
internet-based social media for cataloguing-specific information seeking. 
 
 
Frequency of use of internet 
based social media 
N 
Valid 143 
Missing 33 
Median 4.00 
Mode 6 
Range 5 
 
 
Frequency of use of internet-based social media for cataloguing-specific information 
seeking 
 Frequency Percent Valid Percent Cumulative 
Percent 
Valid 
Less than Once a 
Month 
24 13.6 16.8 16.8 
Once a Month 22 12.5 15.4 32.2 
2-3 Times a Month 20 11.4 14.0 46.2 
Once a Week 10 5.7 7.0 53.1 
2-3 Times a Week 16 9.1 11.2 64.3 
Daily 51 29.0 35.7 100.0 
Total 143 81.3 100.0  
Missing System 33 18.8   
Total 176 100.0   
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Frequency of use of internet based social media for cataloguing-specific information seeking 
 
  
40 
 
Frequency of use of internet-based social media to look for/ask for answers to practical 
cataloguing questions (specific (and immediate) current awareness information) 
 
The median “Once a month” (interval 3) and mode “Less than once a month” (internval 2) would 
suggest, when compared with the preceding frequency of use data that specific current awareness 
information is not the type of information most frequently sought when using internet-based social 
media. 
 
Frequency of seeking specific current 
awareness information 
N 
Valid 138 
Missing 38 
Median 3.00 
Mode 2 
Range 6 
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Frequency of seeking specific current awareness information 
 Frequency Percent Valid Percent Cumulative 
Percent 
Valid 
Never 16 9.1 11.6 11.6 
Less than Once a 
Month 
40 22.7 29.0 40.6 
Once a Month 23 13.1 16.7 57.2 
2-3 Times a Month 25 14.2 18.1 75.4 
Once a Week 7 4.0 5.1 80.4 
2-3 Times a Week 19 10.8 13.8 94.2 
Daily 8 4.5 5.8 100.0 
Total 138 78.4 100.0  
Missing System 38 21.6   
Total 176 100.0   
 
Frequency of seeking specific current awareness information 
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Frequency of use of internet-based social media to follow/participate in/start a discussion 
about any cataloguing issues/new trends/new tools (seeking general current awareness 
information) 
 
The median “2-3 times a week” (interval 6) and the mode “daily” (interval 7) suggests that cataloguers 
generally use internet-based social media for seeking general current awareness information more 
frequently than seeking specific current awareness information, data which will inform the results of 
the upcoming null hypothesis testing. 
 
Frequency of seeking general 
current awareness 
information 
N 
Valid 129 
Missing 47 
Median 6.00 
Mode 7 
Range 6 
 
Frequency of seeking general current awareness information 
 Frequency Percent Valid Percent Cumulative 
Percent 
Valid 
Never 10 5.7 7.8 7.8 
Less than Once a 
Month 
15 8.5 11.6 19.4 
Once a Month 13 7.4 10.1 29.5 
2-3 Times a Month 16 9.1 12.4 41.9 
Once a Week 10 5.7 7.8 49.6 
2-3 Times a Week 14 8.0 10.9 60.5 
Daily 51 29.0 39.5 100.0 
Total 129 73.3 100.0  
Missing System 47 26.7   
Total 176 100.0   
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Frequency of seeking general current awareness information 
 
  
44 
 
Use of social media internal to an organisation 
 
Use of social media internal to an organisation to share cataloguing-specific information 
 
According to the data a large proportion (77%) of cataloguers work in organisations which provide an 
internal social media tool for sharing information amongst staff.  However, the follow-up question 
reveals that a large proportion of cataloguers working in those organisations do not use the internal 
social media tool to share cataloguing-specific information (65%).  Whether this is a reflection of how 
these organisations have structured or promoted their social media or have made their social media 
available to their staff, or is a conscious or unconscious choice of the cataloguing staff themselves to 
not use this social media, is unknown and may be of interest in future research in relation to 
cataloguers‟ use of social media internal to their organisations for sharing cataloguing-specific 
information. 
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25 people gave details of the social media they use within their organisation: 
 
Sharepoint 2 
Wiki + blog 3 
Wiki 9 
Email / Listserv 3 
Libguides, Blog 1 
Blog 2 
Twitter 1 
Libguides, wiki, blogs 1 
Forums 1 
Wiki, IM Client 1 
Yammer 1 
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Frequency of use of social media internal to an organisation to look for/ask for answers or 
seek out discussion about cataloguing-specific problems or issues 
 
The median “Once a month” (interval 2) and the mode “Less than once a month” (interval 1) suggest 
that social media internal to an organisation is used fairly infrequently, especially in comparison to the 
median statistic for internet-based social media (“Once a week”).    
 
Frequency of use of 
organisation's social media 
N 
Valid 48 
Missing 128 
Median 2.00 
Mode 1 
Range 5 
 
 
Frequency of use of organisation's social media 
 Frequency Percent Valid Percent Cumulative 
Percent 
Valid 
Less than Once a 
Month 
18 10.2 37.5 37.5 
Once a Month 11 6.3 22.9 60.4 
2-3 Times a Month 5 2.8 10.4 70.8 
Once a Week 3 1.7 6.3 77.1 
2-3 Times a Week 6 3.4 12.5 89.6 
Daily 5 2.8 10.4 100.0 
Total 48 27.3 100.0  
Missing System 128 72.7   
Total 176 100.0   
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Frequency of use of organisation’s social media 
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Testing the Null Hypothesis 
 
As the two variables being tested in the null hypothesis are ordinal and the fact that the number of 
cases within each frequency interval is relatively low the non-parametric test: Wilcoxon Signed Rank 
Test (which compares medians rather than means) was selected as the more reliable test of the null 
hypothesis. 
HN There is no statistically significant difference between the frequency with which a cataloguer 
seeks discussion and insight into general current awareness problems and seeks answers for specific 
(and immediate) current awareness problems from a community of cataloguers via social media. 
 
The null hypothesis is rejected with a significance of p<.0005. 
 
Comparing the data (set out in the two tables below) we can see there is a difference between the 
means (4.91 and 3.41) and medians (6 and 4) which suggests there is a difference between the 
frequency of seeking general versus specific current awareness information. The Wilcoxon Signed 
Rank Test confirms that this difference is statistically significant (the null hypothesis of “no statistically 
significant difference” is rejected) so this difference is applicable beyond the sample to the 
cataloguing population itself.  Thus we can say that statistically cataloguers more frequently seek 
general current awareness information than specific current awareness information.   
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Frequency of seeking general current awareness information 
N 
Valid 129 
Missing 47 
Mean 4.91 
Median 6.00 
Mode 7 
Std. Deviation 2.129 
Skewness -.489 
Std. Error of Skewness .213 
Range 6 
Sum 634 
 
Frequency of seeking specific current awareness information 
N 
Valid 138 
Missing 38 
Mean 3.41 
Median 3.00 
Mode 2 
Std. Deviation 1.778 
Skewness .528 
Std. Error of Skewness .206 
Range 6 
Sum 470 
 
There are a number of factors that could impact on this difference in the frequency of use of internet-
based social media.  Once factor is the key difference in the process by which the different types of 
information are attained, already discussed in the theoretical framework section which  
operationalized the two types of information in terms of Daft and Lengel‟s “Framework for Equivocality 
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and Uncertainty on Information Requirements” (1986, p. 557).  Essentially "specific (and immediate) 
current awareness" problems can be answered using "a standing body of standards, procedures, 
policies and precedents" (Daft and Lengel, 1986, p. 559). In contrast, "general current awareness" 
problems require individuals "to gather data that can be combined with discussion and managerial 
judgement to reduce both equivocality and uncertainty" (Daft & Lengel, 1986, p. 558). “Gather[ing] 
data” and “discussion” are both crucial issues here, with cataloguers turning to a tool designed to 
support information sharing across a professional community when they are faced with a general 
current awareness issue or problem.  Respondents stated:  
This breadth of expertise provides insights into issues and trends that can't be found in any 
other forum of which I'm aware  
(respondent has 20+ years‟ experience cataloguing, and works in an organisation with >10 
cataloguers)  
 
It‟s not a matter of “choosing” [to use internet-based social media for general current 
awareness information seeking].  That is where the information is to be found  
(20+ years‟ experience, >10 cataloguers) 
 
Additionally, the slow-to-change nature of the standing body of procedures that shape the specific 
current awareness information of cataloguing sits in contrast to the changes the cataloguing 
community are experiencing in terms of emerging trends and tools.  Many respondents referred to the 
currency of discussion via internet-based social media in relation to general current awareness 
information with one respondent stating: 
This is where I seem to get the most information and discussion about some of the emerging 
things such as RDA.  I find a lot of the „official‟ sources are out of date.  
(3 years‟ experience, 8-10 cataloguers) 
 
A number of the cataloguers in the research sample also viewed social media as a professional 
development tool which implies that these respondents recognised that they work in what Charles 
Omekwu describes as a global network environment where it is up to individuals to find the tools to 
upgrade professionally or fail to meet the challenges created by working in a global context (2008).  
Their answers indicate the usefulness of internet-based social media for professional development 
within the context of funding pressures some libraries are experiencing which impact directly on the 
ability of cataloguers to access professional development resources that cost money.  One 
respondent stated that they used social media to access general current awareness information 
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because “It is easiest since I cannot afford to go to meetings” (20+ years‟ experience, solo 
cataloguer).  While another stated:  
I find it to be a great way to stay aware of the latest trends and issues, especially since our 
library doesn't have much funding for professional development”  
(6 years‟ experience, 2-4 cataloguers). 
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Testing the research hypotheses 
 
As one of the variables in each of these research hypotheses is ordinal the non-parametric test: 
Spearman‟s rho was chosen as the most reliable option to test the direction and strength of the 
correlations between variables set out in the research hypotheses below. 
The direction and strength of the relationship between variables is numerically expressed through 
correlation coefficients.  Levin and Fox trace the relationship between the numerical value of the 
correlation coefficient and its strength (2011, p. 256) as follows: 
 -1.00  ← perfect negative correlation 
 -.60 ← strong negative correlation 
 -.30 ← moderate negative correlation 
 -.10 ← weak negative correlation 
 .00 ← no correlation 
 +.10 ← weak positive correlation 
 +.30 ← moderate positive correlation 
 +.60 ← strong positive correlation 
 +1.00 ← perfect positive correlation 
A scatterplot and statistical table are provided for each research hypothesis. 
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H₁ As the number of years a cataloguer has worked increases, the frequency of accessing 
a community of cataloguers via social media to seek answers to specific (and immediate) 
current awareness problems decreases. 
 
  
Frequency table 
1 Never 
2 Less than once a month 
3 Once a month 
4 2-3 times a month 
5 Once a week 
6 2-3 times a week 
7 Daily 
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Correlations 
 Number of 
years working 
as a 
cataloguer 
Frequency of 
seeking 
specific 
current 
awareness 
information 
via internet-
based social 
media 
Spearman's 
rho 
Number of years 
working as a cataloguer 
Correlation 
Coefficient 
1.000 .044 
Sig. (2-tailed) . .610 
N 173 136 
Frequency of seeking 
specific current 
awareness information 
via internet-based social 
media 
Correlation 
Coefficient 
.044 1.000 
Sig. (2-tailed) .610 . 
N 136 138 
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There was only a very slight positive correlation between the variables: number of years a cataloguer 
has worked and frequency of accessing a community of cataloguers via social media to seek answers 
to specific (and immediate) current awareness problems, rho=.044 (which does not meet the Levin 
and Fox (2011, p. 256) threshold for even a weak positive correlation), number of cases=136, 
significance=.610 (which doesn‟t meet the p<.05 threshold for significance). 
 
So no conclusion can be reached on whether H₁ is accepted or rejected as the threshold for 
significance has not been reached.  As the correlation coefficient for the sample does not meet Levin 
and Fox‟s (2011, p. 256) threshold for a significant level of correlation there is no statistical 
relationship between the variables even at the sample level.   Therefore, the qualitative responses 
provided for the question, “What are your reasons for choosing to use internet-based 
blogs/wikis/forums/electronic mailing lists to look for/ask for answers to practical cataloguing 
questions?” are discussed in relation to the number of years a respondent has spent working as a 
cataloguer within the context of the research sample only. 
 
Only a few respondents made specific reference to a link between their reasons for seeking specific 
current awareness and years spent working as a cataloguer.  One respondent who indicated he/she 
did not use internet-based social media to seek specific (and immediate) current awareness 
information did state “I‟ve been cataloguing for 40 years + and keep abreast of the changes, so I 
rarely hit a problem that I cannot figure out”.   One respondent stated his/her reason for accessing 
internet-based social media for specific current awareness was “Ease of access and searchability; 
access to more seasoned professionals with more experience (and to develop collegial relations with 
other catalogers)…” (8 years‟ experience). While another respondent acknowledged the issue of 
cataloguing experience as a factor in seeking specific current awareness information, stating 
“Although I have 7 years of cataloguing experience, I still sometimes have difficulty finding the answer 
to a question, such as a rule in AACR2”. 
 
The theoretical framework used to construct this hypothesis was based on Zipf's Principle of Least 
Effort (1949), which, taken in the context of this study, would suggest that a cataloguer who has 
worked for a number of years in the field is less likely to turn to a colleague, if a colleague is 
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immediately available, or an online community of cataloguers to answer a specific (and immediate) 
current awareness question because their knowledge of codified rules means they can establish an 
answer themselves with less effort.  What was perhaps underestimated by the researcher was the 
impact of how easy cataloguers find social media is to use. One respondent who had worked for 13 
years stated that he/she chose to use internet-based social media to seek out specific current 
awareness because “[there are] links directly from our LMS and [it‟s] easier than gett[ing] the rules off 
the shelf”, while another respondent with 19 years‟ experience said internet-based social media was 
the “fastest way to a practical answer”. 
 
In addition, complex/very specific/unusual cataloguing problems prompted many respondents, 
irrespective of how many years they had worked in the field, to seek out information via social media 
reflected in responses such as: 
They are up-to-date and frequently contain answers to problems that are hard to find 
elsewhere  
(16 years‟ experience)  
 
It's usually something out of the ordinary for my library and I want to find out how other libraries 
have handled it  
(18 years‟ experience). 
 
One respondent ran the gamut of reasons discussed above, stating: 
Sometimes it's quicker than trying to find the answer in documentation. / Sometimes 
documentation is difficult to navigate and it's helpful for someone to point me in the right 
direction. / Sometimes the documentation is obtuse and it's helpful to have someone explain 
what it means. / Sometimes the documentation doesn't have the answer 
(16 years‟ experience). 
 
Finally, reasons for using social media to access specific current awareness information that hadn‟t 
been considered by the researcher were raised by respondents, for example poor or no cataloguing 
information available to staff:  
our ILS documentation is poor…[It‟s] easier and quicker to ask questions of other users”  
(13 years‟ experience)  
 
My university doesn't pay for access to any of the common cataloging resources, so I either 
have to see if someone else will tell me, or make something up myself”  
(2 years‟ experience). 
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H₂   As the number of years a cataloguer has worked increases, the frequency of accessing 
a community of cataloguers via social media to seek discussion about, and insight into, 
general current awareness problems increases. 
 
 
  
Frequency table 
1 Never 
2 Less than once a month 
3 Once a month 
4 2-3 times a month 
5 Once a week 
6 2-3 times a week 
7 Daily 
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Correlations 
 Number of 
years working 
as a 
cataloguer 
Frequency of 
seeking  
general 
current 
awareness 
information 
via internet-
based social 
media 
Spearman's 
rho 
Number of years 
working as a cataloguer 
Correlation 
Coefficient 
1.000 -.059 
Sig. (2-tailed) . .508 
N 173 127 
Frequency of seeking  
general current 
awareness information 
via internet-based social 
media 
Correlation 
Coefficient 
-.059 1.000 
Sig. (2-tailed) .508 . 
N 127 129 
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There was only a very slight negative correlation between the variables: number of years a cataloguer 
has worked and frequency of accessing a community of cataloguers via social media to seek 
discussion about, and insight into, general current awareness problems, rho=-.059 (which does not 
meet the Levin and Fox (2011, p. 256) threshold for even a weak positive correlation), number of 
cases=127, significance=.508 (which doesn‟t meet the p<.05 threshold for significance). 
 
So no conclusion can be reached on whether H₂ is accepted or rejected as the threshold for 
significance has not been reached.  Again, as the correlation coefficient for the sample does not meet 
Levin and Fox‟s (2011, p. 256) threshold for even weak correlation there is no statistical relationship 
between the variables even at the sample level.  Therefore, the qualitative responses provided for the 
question, “What are your reasons for choosing to use internet based blogs/wikis/forums/electronic 
mailing lists to follow/participate in/start discussions about cataloguing issues/new trends/new tools?”, 
are discussed in relation to the number of years a respondent has spent working as a cataloguer 
within the context of the research sample only. 
 
The qualitative responses provided by the research sample made no direct reference to the impact of 
the number of years a respondent had worked as a cataloguer on the reason he or she chose to seek 
general current awareness information.  Of those respondents that stated they never used internet-
based social media to seek general current awareness information (8 respondents) none indicated 
that their level of experience was a factor in their decision though one respondent with 13 years of 
cataloguing experience said “[I] have found the answer to my questions prior to asking for 
assistance”, while another respondent with 20+ years of cataloguing experience stated that he/she 
had “no need and no time.” 
 
A number of respondents did raise cataloguing experience/expertise in terms of seeking collective 
experience from those participating in the discussions as a reason why they use social media for 
general current awareness information:  
The list I follow includes people with a broad range of expertise: paraprofessionals to seasoned 
professionals to cataloging professors; heads of cataloging at major university libraries, school 
librarians in one-person libraries; public librarians with a handful of colleagues, and special 
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librarians with hundreds of colleagues. This breadth of expertise provides insights into issues 
and trends that can't be found in any other forum of which I'm aware 
(20+ years‟ experience).   
One respondent with 20+ years‟ cataloguing experience used internet-based social media to seek 
general current awareness information because wide group of knowledgeable people who are willing 
to share their expertise” (20+ years‟ experience), while another stated “Other catalogers involved in 
these online discussions have usually faced the same issues as me, so they can speak from 
experience in providing an answer” (4 years‟ experience).  The role of organisation-specific 
experience was also raised:  
You can get a lot more perspectives that way. It can be helpful or even inspiring to hear about 
what other libraries are doing 
(13 years‟ experience).   
Another respondent with nine years cataloguing experience succinctly stated: “Can get info and 
opinions from other organizations”.   
 
So both these issues - collective experience and organisation-specific experience - are important 
reasons why some respondents are seeking general current awareness information via internet-
based social media.  Whether the number of years an individual has spent working as a cataloguer 
has an impact on the frequency of accessing social media to seek general current awareness 
information is still open to discussion. 
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H₃   As the number of cataloguers increases in an institution, the frequency of accessing a 
community of cataloguers via social media to seek answers to specific (and immediate) 
current awareness problems decreases. 
 
 
  
Frequency table 
1 Never 
2 Less than once a month 
3 Once a month 
4 2-3 times a month 
5 Once a week 
6 2-3 times a week 
7 Daily 
No. of cataloguers 
1 = 1 
2 = 2-4 
3 = 5-7 
4 = 8-10 
5 = >10 
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Correlations 
 Number of 
cataloguers 
in an 
organisation 
Frequency of 
seeking 
specific 
current 
awareness 
information 
via internet-
based social 
media 
Spearman's 
rho 
Number of cataloguers 
in an organisation 
Correlation 
Coefficient 
1.000 -.052 
Sig. (2-tailed) . .548 
N 176 138 
Frequency of seeking 
specific current 
awareness information 
via internet-based social 
media 
Correlation 
Coefficient 
-.052 1.000 
Sig. (2-tailed) .548 . 
N 138 138 
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There was only a very slight negative correlation between the variables: number of cataloguers in an 
institution and frequency of accessing a community of cataloguers via social media to seek answers 
to specific (and immediate) current awareness problems, rho=-.052 (which does not meet the Levin 
and Fox (2011, p. 256) threshold for even a weak negative correlation), number of cases=138, 
significance=.548 (which doesn‟t meet the p<.05 threshold for significance). 
 
So no conclusion can be reached on whether H₃ is accepted or rejected as the threshold for 
significance has not been reached.  As in the discussion relating to research hypothesis H₁, the 
qualitative responses gathered from the question, “What are your reasons for choosing to use internet 
based blogs/wikis/forums/electronic mailing lists to look for/ask for answers to practical cataloguing 
questions?”, are discussed, this time in relation to the number of cataloguers working in respondents‟ 
organisations and within the context of the research sample only. 
 
A number of respondents cite the lack of cataloguing colleagues in their organisation as the reason 
why they access social media for specific (and immediate) current awareness information.  
Respondents working as sole cataloguers stated: 
Really, as a one person shop, this is my only source of immediate and specific information. 
Books and journals tend to be very general or at least non-specific to the situation 
 
I do not have the support of other colleagues who are knowledgeable about cataloguing 
electronic mailing lists represent current views on cataloging.   
 
It can be hard to find the answer to a tricky question in a cataloging manual; or sometimes it is 
a matter of how to interpret the rules, in which case the best course of action is to hear from 
experts in the field.  I am the only cataloger at my library, so I can't ask a colleague here. 
 
Amongst those cataloguers working in small teams the limited number of immediate colleagues is 
also mentioned:  
Because our staff is small and I am the only professionally trained cataloguer…”  
(2-4 cataloguers)  
 
My dept. is small and while there are others working on cataloging, I am the only original 
cataloger. Others can't always answer my specific questions. I use sources like Twitter to 
broaden my network of information sources. 
(2-4 cataloguers) 
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I am the sole full-time cataloger at my institution. Electronic mailing lists provide me access to a 
wide community of helpful people 
(2-4 cataloguers) 
 
To keep up to date on more current cataloguing rules. Also, we have a small staff, so there 
aren't as many of us to discuss to try to figure out what to do 
(2-4 cataloguers) 
 
The number of cataloguers in a respondent‟s organisation continues to be a reason for seeking 
information via social media even as the size of the cataloguing teams are larger:  
I can get information from potentially hundreds of people, some of whom are more expert than 
anyone at my organization  
(5-7 cataloguers) 
 
Potential pool of specific expertise is larger than within my own organisation … 
(10+ cataloguers) 
 
I use e-mail lists because, even though we have a fairly large cataloging contingent, the 
answers are not always available locally 
(10+ cataloguers)   
However, as the team sizes grow the issue of specialisation or level of experience emerges: 
Other people at my library catalog, but most don't add original works.  I am the "expert" and 
AUTOCAT is a big help  
(5-7 cataloguers) 
 
As the head cataloguer, there is no-one at my institution to discuss the question with, so I look 
to the wider cataloguing community  
(5-7 cataloguers) 
 
I am the other [only?] person doing serials cataloguing in our organization 
(10+ cataloguers). 
 
So, for members of the research sample the number of cataloguing colleagues in their organisation is 
a reason for using social media to access specific current awareness information, but interestingly the 
tendency towards specialisation and different levels of experience within larger teams also has an 
impact on respondents‟ decisions to use social media to access specific current awareness 
information which may have an effect on any potential correlation between the two variables. 
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H₄   As the number of cataloguers increases in an institution, the frequency of accessing a 
community of cataloguers via social media to seek discussion about, and insight into,  general 
current awareness problems increases.  
 
 
  
Frequency table 
1 Never 
2 Less than once a month 
3 Once a month 
4 2-3 times a month 
5 Once a week 
6 2-3 times a week 
7 Daily 
No. of cataloguers 
1 = 1 
2 = 2-4 
3 = 5-7 
4 = 8-10 
5 = >10 
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Correlations 
 Number of 
cataloguers 
in an 
organisation 
Frequency of 
seeking  
general 
current 
awareness 
information 
via internet-
based social 
media 
Spearman's 
rho 
Number of cataloguers 
in an organisation 
Correlation 
Coefficient 
1.000 .171 
Sig. (2-tailed) . .052 
N 176 129 
Frequency of seeking  
general current 
awareness information 
via internet-based social 
media 
Correlation 
Coefficient 
.171 1.000 
Sig. (2-tailed) .052 . 
N 129 129 
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There was a weak positive correlation between the variables: number of cataloguers in an institution 
and frequency of accessing a community of cataloguers via social media to seek discussion about, 
and insight into, general current awareness problems, rho=-.171 (which meets Levin and Fox‟s (2011, 
p. 256) threshold for a weak positive correlation), number of cases=129, significance=.052 (which 
comes very close to meeting the p<.05 threshold for significance). 
 
So H₄ can be neither accepted nor rejected, despite the p value of .052 being only .002 over the 
acceptable level of statistical significance. However, the fact that this sample did show a weak 
positive correlation between these variables and taking into account how close the p value came to 
being statistically significant these results point to the possibility of a correlation in the cataloguing 
population between these variables. 
 
So, the following discussion focuses on the weak positive correlation evident in this sample between 
the number of cataloguers working in an organisation and the frequency with which respondents 
access social media for discussion about, and insight into, general current awareness problems which 
supports research hypothesis H₄.  However, the reasons for this weak correlation are not obvious 
from the qualitative responses to the question, “What are your reasons for choosing to use internet 
based blogs/wikis/forums/electronic mailing lists to follow/participate in/start discussions about 
cataloguing issues/new trends/new tools?” 
 
H₄ was formulated using Daft and Lengel‟s definition of two information contingencies, uncertainty 
and equivocality within the context of Media Richness Theory.  This theory was used to operationalize 
Hopkins‟ concept of "general current awareness" (2002, p. 377) so that “general current awareness” 
problems require individuals "to gather data that can be combined with discussion and managerial 
judgement to reduce both equivocality and uncertainty." (Daft & Lengel, 1986, p. 558) So a certain 
level of experience and judgement is required before an individual is able to define and analyse 
"general current awareness" problems in relation to their situation and discuss them in relation to their 
broader implications. 
This study argues that “experience” can be considered at an individual level and a collective level so, 
as the number of cataloguers in an organisation increases, their shared knowledge increases creating 
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the potential to collectively locate data and apply judgement in relation to “ambiguous, unclear” 
issues.  This is particularly relevant where higher numbers of cataloguers may necessitate the 
creation of managers or specialists within an organisation‟s cataloguing department and those 
managers or specialists are expected to keep abreast of developments in their professional 
environment as part of their job descriptions. 
A number of respondents who said they didn‟t use social media to seek out general current 
awareness stated that the ability to consult with their immediate colleagues was a reason for this 
decision: “We have monthly cataloguing meetings to discuss” (8-10 cataloguers) and “I work in a large 
cataloguing department and I consult with colleagues” (>10 cataloguers).   
Respondents in both small and large teams stated that they used social media to make up for either 
lack of colleagues or a lack of discussion with their colleagues.  Respondents in smaller teams 
commented: 
I‟m an information seeker and because my dept. is small, we don't always get information 
regarding cataloging issues/trends, etc. in a timely matter or at all. Listservs, blogs, twitter all 
share information quickly 
(2-4 cataloguers, 3 years‟ experience) 
 
“mailing lists are easy to follow discussions about new trends, new tools etc.  Study.  Small 
team.  Timeliness”  
(2-4 cataloguers, 1 year experience) 
 
Trying to keep up professionally, in a small, rural public library” 
(2-4 cataloguers, 15 years‟ experience).  
While two respondents working in larger teams stated: 
It's a great way to hear from other professionals in the field and to hear about what direction 
cataloging is taking, particularly since not a lot of cataloging related discussion occurs within 
my organization 
(8-10 cataloguers, 4 years‟ experience) 
 
I had questions that I could not find answers to from colleagues, cataloging rules, and other 
print/online sources 
(10+ cataloguers, 2 years‟ experience).   
 
These responses would suggest that at one end of the spectrum cataloguers in small teams require 
social media to connect with colleagues to discuss general current awareness information while those 
in larger teams require access to discussion beyond their immediate colleagues.  The range of levels 
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of experience amongst these respondents, while not representative of the sample, might help explain 
why only a weak positive correlation was found between the variables in this sample.  
 
So, for some respondents within this sample of cataloguers, the size of their team does have an 
impact on their reasons for accessing social media for general current awareness information, but the 
correlation of higher numbers, and therefore more collective experience, more specialisation and 
managerial level decision-making, leading to more frequent access is not obvious from a qualitative 
point of view. 
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Qualitative results 
 
Thus far any discussion of qualitative responses from the research sample have focused on how they 
relate to the research hypotheses. However, these responses provide some general insights into the 
reasons why cataloguers choose to use social media to seek out cataloguing-specific information.  In 
addition, respondents provided feedback as to whether they used social media, in the context of their 
work as cataloguers, for reasons other than seeking specific (and immediate) current awareness 
information or general current awareness information. 
Specific (and immediate) current awareness 
Common reasons respondents gave for using internet-based social media to seek out specific (and 
immediate) current awareness information included the currency of the information available, the 
speed with which information could be found or answers to questions given, and the ease of access 
and convenience of the medium.  Difficulty in finding the information elsewhere or via “local 
resources” was also cited as a reason for using social media by a number of respondents. These 
answers directly relate to Zipf‟s Principle of Least Effort which states “The Principle of Least Effort 
means . . . that a person will strive to solve his problems in such a way as to minimize the total work 
that he must expend in solving both his immediate problems and his probable future problems. That in 
turn means that the person will strive to minimize the probable average rate of his work-expenditure 
(over time). And in so doing he will be minimizing his effort, by our definition of effort. Least effort, 
therefore, is a variant of least work.” (italics in original)  (Zipf, 1949, p. 1)  The level of ease, the speed 
and the currency of information available to a cataloguer when he or she uses internet-based social 
media for seeking specific current awareness information may well lower what Zipf refers to as the 
“probable average rate of his work-expenditure (over time)” (1949, p. 1), raising the threshold for 
expending more effort in the pursuit of information via different sources (e.g. hardcopy resources) to 
solve “both his immediate problems and his probable future problems”. 
The pool of experience available through social media was a frequently mentioned reason for using 
the medium, with respondents using words such as “respected colleagues”, “widest pool of those with 
the broadest experience”, “seasoned professionals” and “helpful experts” to describe those they 
interacted with via social media.  Access to information and opinions formulated at the institutional 
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level was also a reason some respondents used social media to seek specific (and immediate) 
current awareness information, as was the opportunity to gain information from those who had “first[-
]hand knowledge” of issues or had dealt with similar problems.  The ability to get feedback from actual 
people and operate in an interactive environment were also reasons for using social media put 
forward by members of the research sample. So not only is accessing internet-based social media 
easy and fast, and the information available is very current, but those creating the information or 
providing answers to questions are regarded as experienced and helpful. 
Only one respondent who didn‟t use internet-based social media for seeking any sort of cataloguing-
specific information conveyed doubt as to its usefulness as a resource: “I'm not really convinced of its 
serious merits. Most of it seem[s] quite risky as material is stored beyond the individual's control.” 
General current awareness 
The qualities of speed, ease and currency of information appear again in regards to the question, 
“What are your reasons for choosing to use internet-based blogs/wikis/forums/electronic mailing lists 
to follow/participate in/start discussions about cataloguing issues/new trends/new tools?” (general 
current awareness information). 
Interestingly, there are fewer references to “expert knowledge,” though this could be because many 
participants had mentioned this in the earlier question and perhaps didn‟t see the need to add it to 
their later response.  What many respondents do mention is the potential to gain insight into what 
other cataloguers and institutions are doing, how they are thinking about new general current 
awareness issues and formulating responses and policy.  There is a sense of shared learning and 
discussion, with less emphasis on accessing expert information, with comments such as: 
To gain an understanding of the cataloging community's thoughts & impressions of new trends; 
to discover how different institutions plan to practically implement new trends/tools/innovations 
Seeing what is discussed and how it is discussed helps me form my own opinions on current 
trends in cataloguing 
Currency of new information, quantity and depth of discussion can reflect significance of a 
particular issue, discussion reflects topics which are or may become an issue for us. 
In addition to this, there is a stated desire to know what the issues are and participate in discussion at 
an international level: 
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“…debates that occupy the sphere of cataloging at the national, North American and 
international level 
Very current thinking is available, and not just restricted to UK people 
Share opinions internationally 
Good to see world-wide commentary on issues 
This recognition of the international nature of cataloguing aligns with Omekwu‟s reference to the 
“global network environment” cataloguers are working within (2008). 
Finally, many respondents refer to the difficulty they have keeping up with general current awareness 
information and the role of internet-based social media as a means of keeping them „in the loop‟ in a 
swiftly changing professional environment.  Respondents stated:  
Only way I can keep up…Many of the articles I have read have first been brought to my 
attention by colleagues on an e-mail list or blog 
Although I do try to read books and articles and take courses, it can be hard to keep up with 
everything. Hearing what others have to say on blogs and listservs makes it a bit easier to keep 
up with what's going on and is, for me, one of the best ways to find out what people think are 
the pros and cons of various changes 
I find that I have little time to keep up with with all the new trends.  I do read AUTOCAT while 
eating lunch and this gives me a good idea about new trends and tools 
These statements suggest that internet-based social media offers a means of gaining a broad view of 
general current awareness information, already sifted and discussed by colleagues that conveys 
numerous perspectives on how cataloguers are thinking about and dealing with new 
tools/trends/issues across the professional community right up to the international level. 
Other cataloguing-specific uses of internet-based social media 
The final survey question respondents were asked was, “Thinking about the last six months and your 
use of internet-based blogs/wikis/forums/electronic mailing lists, are there any ways you use these 
tools that are not covered by the descriptions set out above for „specific (and immediate) current 
awareness‟ and „general current awareness‟?” Many of the research sample (86 responses) 
answered “No” (48 respondents). Others gave answers that were covered by information seeking 
designated as specific (and immediate) current awareness and general current awareness 
information.  However, a proportion of respondents (16 respondents) did put forward uses of social 
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media, still related to cataloguing-specific issues, that weren‟t covered by the two types of information 
mentioned. 
Twelve respondents mentioned collegiality or a sense of community, using words such as 
“networking”, “support”, “camaraderie” and “community building.”  These responses are in line with 
what Hopkins found when she conducted her informal survey of AUTOCAT to discover how 
cataloguers used the internet.  Other than the two types of information she summarised as “specific 
(and immediate) current awareness” and “general current awareness” she found a number of 
respondents used the internet/AUTOCAT as it “lessens isolation” (2002, p. 380). 
In addition to this one respondent stated “I actively participated in forums as part of the learning 
process for an ALIA paper I did in August-November last year. So educational purposes is another 
one.”  Another participant in the research sample stated that “We sometimes use mailing lists for 
internal communication, because we are not provided with an internal option.”  While two respondents 
referred to having “fun,” one referring to “…finding out about fiction starring a librarian, for instance…” 
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Conclusions 
 
This study sought to test how the number of years working as a cataloguer and the number of 
cataloguers an individual works with within their organisation might impact on the frequency of their 
use of social media to seek cataloguing-specific information.  Based on the quantitative data gathered 
by this study the rejection of the null hypothesis:  
There is no statistically significant difference between the frequency with which a cataloguer 
seeks discussion and insight into general current awareness problems and seeks answers for 
specific (and immediate) current awareness problems from a community of cataloguers via 
social media. 
was found to be statistically significant and therefore can be applied beyond the research sample to 
the cataloguing population as a whole.   
No statistically significant conclusions could be drawn for any of the research hypotheses so these 
hypotheses have been neither accepted nor rejected.  However research hypothesis H₄: 
As the number of cataloguers increases in an institution, the frequency of accessing a 
community of cataloguers via social media to seek discussion about, and insight into,  general 
current awareness problems increases. 
Did show a weak positive correlation limited to the sample, while the p value of .052 was only .002 off 
the limit for statistical significance which suggests this result points to the possibility of a correlation in 
the cataloguing population between these variables. 
Essentially, the data collected by this study suggests that cataloguers use internet-based social media 
to seek general current awareness information more frequently than specific (and immediate) current 
awareness information (upheld by the frequency of use statistics gathered from respondents), and 
that the sample showed a weak correlation between the two variables set out in H₄ that means the 
higher the number of cataloguers working in an organisation the more frequently general current 
awareness information is sought via social media. 
Qualitative responses from survey participants provided insights into cataloguers‟ reasons for using 
social media and some responses supported Hopkins‟ proposal that cataloguers used the internet not 
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only for “specific (and immediate) current awareness” or “general current awareness” but also to 
“lessen isolation” (2002, p. 380).  Ease of use and speed of locating information or receiving answers 
were frequently referenced reasons for using internet-based social media for seeking both general 
current awareness and specific current awareness.   
Interestingly, access to experts or experienced cataloguers were put forward as reasons for using 
social media to seek specific current awareness, while in contrast, respondents cited gaining access 
to varied perspectives or quality discussion as reasons for using social media to seeking general 
current awareness.  This may reflect the different means of accessing information: specific current 
awareness is based on a “standing body of standards, procedures, policies and precedents" (Daft and 
Lengel, 1986, p. 559) so cataloguers can build up expertise or experience with these rules, which is a 
valuable resource for those seeking answers to specific questions around cataloguing rules or 
treatment of media.  Whereas general current awareness information revolves around “gather[ing] 
data that can be combined with discussion and managerial judgement to reduce both equivocality and 
uncertainty" (Daft & Lengel, 1986, p. 558) so participating in or following discussions where various 
colleagues put forward their views of new tools/trends/issues is valuable to those seeking this type of 
information. 
The implications of these results lie in the recognition of internet-based social media as a useful, and 
used, tool for cataloguers to access cataloguing-specific information, both specific (and immediate) 
current awareness and to a greater degree general current awareness information, to support their 
day-to-day learning, opportunities for professional development, and contact/networking with peers.  
Certainly, information seeking and sharing is not limited to isolated cataloguers or those in small 
teams, evidenced by the near-statistically significant correlation between larger team sizes and more 
frequent use of social media to access general current awareness information.  So using social media 
to seek cataloguing-specific information goes beyond those with no or only a few immediate 
colleagues and speaks more to a culture of seeking and sharing knowledge amongst one‟s 
professional community, a culture that nurtures “collective wisdom” and the shared benefits it 
provides. 
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Suggestions for future research 
 
The lack of information around any of the variables examined in this study necessitated a broad 
approach to defining the type of social media the research would focus on.  Selecting a particular 
social media (for instance Twitter, which a number of respondents mentioned very favourably) as the 
core of a more in-depth study of usage either in terms of a mixed methods study or a qualitative study 
would be an interesting opportunity for future research. 
The issue of social media managed and used internally by an organisation was a small sideline in this 
particular study but the disconnect between the number of respondents who stated that their 
organisation had an internal social media tool used for sharing information amongst staff and the use 
of this tool by cataloguers to share cataloguing-specific information was startling and more in-depth 
research around cataloguers‟ use of organisation-based social media may be fruitful. 
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Appendices 
Appendix 1: Information Sheet 
 
 
SCHOOL OF INFORMATION MANAGEMENT 
 
My name is Bridgit Siddall and I am a Masters student in Information Management at Victoria 
University of Wellington. As part of this degree I am undertaking the INFO 580 research project. 
The project I am undertaking focuses on the use of specific social media, namely blogs, wikis, 
forums, and electronic mailing lists by cataloguers as a means of seeking answers to/discussion 
about cataloguing-specific questions and issues. The data collected from this survey will be used to 
examine the frequency with which social media are used by cataloguers to seek out answers to 
cataloguing-specific questions and problems.  It is my hope that the project will provide some insight 
into whether social media play a role in cataloguers' day-to-day functioning at work. Your 
participation in this survey would be much appreciated. 
Data collection involves an online survey that should take no more than 10-15 minutes to fill out. 
Your responses will be anonymous and no personal information is sought in the survey. Your 
response to the questionnaire will be taken as consent that the data you have supplied can be used 
in the final report. The final report will contain aggregated data and care will be taken that no 
information that might identify a particular respondent appears in that report. No other person 
besides me and my supervisor, Dr Chern Li Liew, will see the spreadsheet containing responses to 
the questionnaire. 
The report will be submitted for marking to the School of Information Management and deposited in 
the University Library. The report may also be put forward for publication or presented at a 
professional conference. Questionnaires will be destroyed two years after the end of the project. 
If you have any questions or would like to receive further information about the project, please 
contactme at siddalbrid@myvuw.ac.nz or my supervisor, Dr Chern Li Liew at 
ChernLi.Liew@vuw.ac.nz at the School of Information Management at Victoria University of 
Wellington. 
 
Bridgit Siddall 
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Appendix 2: Survey Questions 
 
Introduction   
The focus of this survey is on the use of social media.  With the exception of three questions about 
social media available within your organisation, all other questions relate to internet based social 
media.  Four social media tools were chosen as the focus of this survey.  They are:  Blogs A weblog, 
or blog, is a frequently updated website consisting of dated entries arranged in reverse chronological 
order so the most recent post appears first.  (Jill Walker, 2003) Go to: Cataloguing Futures for a 
useful list   Wikis A Web site that allows visitors to make changes, contributions, or corrections  
(Merriam-Webster online dictionary) e.g. DescribeNZ  Forums A medium (as a newspaper or online 
service) of open discussion or expression of ideas (Merriam-Webster online dictionary) e.g. 
WebJunction   Electronic mailing lists An email discussion group e.g. NZLibs, CatSIG Listserv, 
AUTOCAT 
 
Part I.  Institutional situation and years worked in cataloguing 
 
Q1 How many people (including yourself) in your organisation are involved in cataloguing as 
part of their job description? 
 1 (1) 
 2-4 (2) 
 5-7 (3) 
 8-10 (4) 
 >10 (5) 
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Q2 How many years have you worked as a cataloguer?  Please round up to the nearest year. 
 1 (1) 
 2 (2) 
 3 (3) 
 4 (4) 
 5 (5) 
 6 (6) 
 7 (7) 
 8 (8) 
 9 (9) 
 10 (10) 
 11 (11) 
 12 (12) 
 13 (13) 
 14 (14) 
 15 (15) 
 16 (16) 
 17 (17) 
 18 (18) 
 19 (19) 
 20+ (20) 
 
Q3 Please name the country you are currently working in. 
 
 
Part II.  Social Media in your organisation  These questions are about social software tools 
such as blogs and wikis that are created and managed by your organisation. 
 
Q4 Does your organisation provide any social media tools to enable staff to share information 
across the organisation? 
 Yes (1) ____________________ 
 No (2) 
 Don't know (3) 
 
Q5 Is the social media tool provided by your organisation used to share cataloguing-specific 
information amongst cataloguing staff? 
 Yes (1) 
 No (2) 
 Don't know (3) 
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Q6 Thinking about the last six months, how often have you used this tool to look for/ask for 
answers or seek out discussion about cataloguing-specific problems or issues? 
 Less than Once a Month (1) 
 Once a Month (2) 
 2-3 Times a Month (3) 
 Once a Week (4) 
 2-3 Times a Week (5) 
 Daily (6) 
 
Part III.  Social Media on the Internet  These questions are about the use of social media 
available on the internet -- specifically blogs, wikis, forums, and electronic mailing lists 
 
Q7 Thinking about the last six months, have you used any of the following internet based 
social media -- blogs/wikis/forums/electronic mailing lists -- to look for/ask for answers or seek 
out discussion about cataloguing-specific problems or issues? 
 Yes (1) 
 No (2) 
 
Q8 Thinking about the last six months, how often have you used any of the following internet 
based social media -- blogs/wikis/forums/electronic  mailing lists -- to look for/ask for answers 
or seek  out discussion about cataloguing-specific problems or issues? 
 Less than Once a Month (1) 
 Once a Month (2) 
 2-3 Times a Month (3) 
 Once a Week (4) 
 2-3 Times a Week (5) 
 Daily (6) 
 
Q9 Why have you chosen not to use any internet based social media -- 
blogs/wikis/forums/electronic mailing lists -- to look for/ask for answers or seek out 
discussion about cataloguing-specific problems or issues? 
 
 
Part IV.  Social Media on the Internet and "specific (and immediate) current awareness"  These 
questions are about getting practical answers and involves information that can be codified.  
(Cataloguing examples might include: rules for cataloguing a particular resource (e.g. AACR2), 
classifying a particular resource (e.g. DDC), applying subject headings to a particular resource 
(e.g. LCSH), and seeking sources of information on a work-related cataloguing project.) 
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Q10 Thinking about the last six months, how often have you chosen to use 
blogs/wikis/forums/electronic mailing lists (on the internet) to look for/ask for answers to 
practical cataloguing questions? 
 Never (1) 
 Less than Once a Month (2) 
 Once a Month (3) 
 2-3 Times a Month (4) 
 Once a Week (5) 
 2-3 Times a Week (6) 
 Daily (7) 
 
Q11 What are your reasons for choosing to use internet based blogs/wikis/forums/electronic 
mailing lists to look for/ask for answers to practical cataloguing questions? 
 
Q12 Why have you chosen not to use internet based blogs/wikis/forums/electronic mailing 
lists to look for/ask for answers to practical cataloguing questions? 
 
Part V.  Social Media on the Internet and "general current awareness"  This question is about 
discussion and gaining insight and involves information that cannot be, or hasn't yet been, 
codified.  Cataloguing examples might include: issues that are of interest and/or applicable to 
a cataloguer's current situation (e.g. discussing the impact of ebooks on cataloguing 
departments), new cataloguing tools or trends (e.g. developments around RDA), and issues of 
current relevance to the cataloguing community (e.g. the impact of the aging of the cataloguer 
population). 
 
Q13 Thinking about the last six months, how often have you chosen to use 
blogs/wikis/forums/electronic mailing lists (on the internet) to follow/participate in/start a 
discussion about any cataloguing issues/new trends/new tools? 
 Never (1) 
 Less than Once a Month (2) 
 Once a Month (3) 
 2-3 Times a Month (4) 
 Once a Week (5) 
 2-3 Times a Week (6) 
 Daily (7) 
 
Q14 What are your reasons for choosing to use internet based blogs/wikis/forums/electronic 
mailing lists to follow/participate in/start discussions about cataloguing issues/new 
trends/new tools? 
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Q15 Why have you chosen not to use internet based blogs/wikis/forums/electronic mailing 
lists to follow/participate in/start discussions about cataloguing issues/new trends/new tools? 
 
Part VI.  Uses of Social Media (on the internet) for other purposes 
 
Q16 Thinking about the last six months and your use of internet based 
blogs/wikis/forums/electronic mailing lists, are there any ways you use these tools that are not 
covered by the descriptions set out above for "specific (and immediate) current awareness" 
and "general current awareness"? 
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Appendix 3: Crosstabs of research hypotheses data 
No. of years cataloguing * Frequency of seeking specific current awareness information Crosstabulation 
Count 
 Frequency of seeking specific current awareness information Total 
Never Less than Once a 
Month 
Once a Month 2-3 Times a 
Month 
Once a Week 2-3 Times a Week Daily 
No. of years cataloguing 
1 3 1 1 0 0 2 0 7 
2 0 2 1 1 0 2 0 6 
3 1 1 2 1 0 1 0 6 
4 2 4 2 1 0 0 0 9 
5 0 3 0 0 0 4 2 9 
6 0 3 3 1 0 0 0 7 
7 2 1 1 4 0 1 0 9 
8 1 0 0 1 1 1 1 5 
9 2 0 0 0 0 0 0 2 
10 1 3 4 1 0 1 1 11 
11 0 1 1 1 0 2 0 5 
12 0 0 1 1 0 2 0 4 
13 0 0 1 1 2 0 0 4 
14 0 1 1 2 0 0 0 4 
15 1 3 0 1 1 0 0 6 
16 0 1 1 1 0 0 0 3 
17 0 1 0 1 0 0 2 4 
18 0 2 2 0 1 1 0 6 
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19 0 0 0 0 0 0 1 1 
20+ 3 11 2 7 2 2 1 28 
Total 16 38 23 25 7 19 8 136 
 
No. of years cataloguing * Frequency of seeking general current awareness information Crosstabulation 
Count 
 Frequency of seeking general current awareness information Total 
Never Less than Once a 
Month 
Once a Month 2-3 Times a 
Month 
Once a Week 2-3 Times a Week Daily 
No. of years cataloguing 
1 2 0 0 1 1 0 3 7 
2 2 1 1 0 0 1 1 6 
3 0 1 0 1 0 2 2 6 
4 0 0 2 0 2 1 3 8 
5 0 0 0 0 0 0 6 6 
6 0 0 2 1 1 1 2 7 
7 0 1 2 3 0 0 3 9 
8 0 0 0 1 0 1 3 5 
9 0 0 0 0 0 0 2 2 
10 0 3 1 1 0 2 4 11 
11 0 1 1 0 0 0 3 5 
12 0 0 0 1 0 1 1 3 
13 1 0 0 0 2 1 0 4 
14 1 0 0 0 2 0 1 4 
15 0 1 0 1 1 0 1 4 
16 0 1 0 2 0 0 0 3 
89 
 
17 1 1 0 0 0 1 1 4 
18 2 1 1 1 0 0 1 6 
19 0 0 0 0 0 0 1 1 
20+ 1 4 3 3 1 3 11 26 
Total 10 15 13 16 10 14 49 127 
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No. of cataloguers * Frequency of seeking specific current awareness information Crosstabulation 
Count 
 Frequency of seeking specific current awareness information Total 
Never Less than Once a 
Month 
Once a Month 2-3 Times a 
Month 
Once a Week 2-3 Times a 
Week 
Daily 
No. of cataloguers 
1 2 4 4 6 3 3 1 23 
2-4 4 19 7 7 1 8 3 49 
5-7 2 6 6 3 1 2 1 21 
8-10 2 5 2 4 0 0 0 13 
>10 6 6 4 5 2 6 3 32 
Total 16 40 23 25 7 19 8 138 
 
No. of cataloguers * Frequency of seeking general current awareness information Crosstabulation 
Count 
 Frequency of seeking general current awareness information Total 
Never Less than Once a 
Month 
Once a Month 2-3 Times a 
Month 
Once a Week 2-3 Times a 
Week 
Daily 
No. of cataloguers 
1 3 3 5 5 1 2 4 23 
2-4 2 5 4 3 4 4 22 44 
5-7 1 2 2 4 2 4 4 19 
8-10 2 2 2 1 1 1 3 12 
>10 2 3 0 3 2 3 18 31 
Total 10 15 13 16 10 14 51 129 
 
